
SPONSORSHIP
OPPORTUNITY
An evidence-based campaign that seeks to 
improve children and young people’s access to 
better life chances, literacy and attainment

“Every school-age child deserves to benefit 
from a Great School Library”



Our mission To position great school libraries as part of 
the successful provision of formal education

PHASE ONE ACHIEVEMENTS
2018 – 2021

PHASE TWO PLANS
2021–

• A vital and timely research into the state of 
school library provision for school age children 
in England, Wales and Northern Ireland. 

• A Foyle Foundation funded survey highlighting 
the inequality of access to school libraries and 
insecure employment for school librarians. 

• Support from across the education sector as 
well as high profile ambassadors including 
Cressida Cowell, Chris Riddell and Jackie Morris.

• Demonstrating impact of a great school library 
through a strong evidence-base.

• Engaging with Heads, Teachers and Governors and 
raising awareness with decision makers on the 
impact and value of school library staff to 
generate better opportunities, conditions and pay.

• Empowering school library staff to articulate and 
evidence their impact on attainment, wellbeing 
and value-added for children and young people. 

case studies on how libraries contribute to teaching and learning in school to date.75



“The Great School Libraries campaign 
provided essential and unique information 

on the state of school libraries, and 
highlighted their vital importance particularly 
for the most disadvantaged children. It was a 
catalyst for action including the launch of The 

Waterstone’s Children’s Laureate Life-
changing Libraries campaign. 

There is an urgent need for new information 
and a continued push for the importance of 

school libraries in closing the gap between 
disadvantaged children and their peers.”

Diana Gerald, CEO, BookTrust



Sponsorship A unique opportunity to engage with the 
only two organisations working with 
school libraries in the UK

Potential audience 
engagement

4,165
subscribers 
on the SLA, 
SLG and GSL 
mailing lists

26,000+
Twitter 

followers 
across GSL, 
SLA and SLG 13,000+

unique visitors 
to the GSL 

website

157,773
new users to 

the SLA 
website since 

2019



Opportunities

Enhanced brand association, profile 
and engagement (£15K - £20K)

• Presence on SLA, SLG and GSL website, 
newsletters, and social channels

• Free tickets and exhibition spots at key 
sector events, including SLA annual 
Weekend Course and SLG all-day 
webinars or SLG National Conference 
(bi-annual)

• Speaking slots at GSL events

• Engagement moments with authors 
and publishers on Twitter

• Free advertising space in CILIP 
magazine, SLA and SLG journals

• Invitation to the All Parties 
Parliamentary Group meetings and 
sector body consultation meetings

Enhanced brand association 
and profile (£8K - £12K)

• Presence on SLA, SLG and GSL 
website, digital newsletters, 
and social channels

• Free tickets and Exhibition spots at 
key sector events including SLA’s 
annual Weekend Course and SLG’s 
all-day webinars

• Speaking slots at GSL events

• Engagement moments with Authors 
and Publishers on Twitter

Brand association and profile
(£3K - £5K)

• Presence on SLA, SLG and GSL 
website, digital newsletters and 
social channels



Media 
highlights



Social media 
support

Great School Libraries 
campaign channels



47%
open rate on
newsletter

2,468,000
Twitter

impressions

1,218
mailing list
subscribers

Campaign engagement

13,512
unique visitors 

to the 
website

5,400+
Twitter

followers



Our partners



Media 
highlights

What next?
Get in touch with the 
Campaign Chairs, 
Caroline Roche and 
Alison Tarrant
info@greatschoollibraries.org.uk


